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PART I: ACCESS TO INFORMATION FROM WRITTEN TEXTS (60 points)

THE SUDOKU SECRET

1. ONE OF THE FOLLOWING:
= How atrend is born.

= Where trends spring from.

2. ONE OF THE FOLLOWING:
= Itisnota new idea.
= Itisan action/ idea of one person.
= Itspread like a virus.

3. ONE OF THE FOLLOWING:
= The media aren’t aimed at closed communities.

= The media are aimed at a mass audience and not at closed communities.
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4.  They believe that in order to

ONE OF THE FOLLOWING:
= persuade people to do something new
= spread a trend
= change people’s behavior
you need
ONE OF THE FOLLOWING:

= gigantic campaigns.

= alot of money.

= amass audience.
5. (iv) Itis important to study them.

6. (i) Why Gladwell is interested in trends.

(v) In what way a trend may be started.
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